COMMUNITY
REPORT CARD

OF REAL ACTIONS...

OUR

BUSINESS

Supporting local communities and taking real action is integral to how we do
business. Highlights post 2000 include:
2001 Started detailed public triple-bottom-line reporting.
2002 Commenced work with Greenpeace on eliminating illegally logged
rainforest timber.
2003 Adopted current timber procurement policy.
2003 Introduced voluntary 10c plastic bag levy, raising $180,000 for Keep
Australia Beautiful.
2004 Began voluntary reporting of greenhouse gas footprint.
2005 Established recycling systems for cardboard and plastic at all major sites.
2005 Reduced water consumption through waterwise reviews.
2006 Introduced formal factory accreditation for offshore factory working conditions.
2007 Committed to achieve carbon neutrality by 2015.
2007 Started a 2 year $6m project to retrofitting rainwater harvesting systems
to stores.
2007 Commenced Murdoch Uni research partnership for energy efficiency &
renewable opportunities.
2007 Achieved FSC certification & labelling on an exclusive timber furniture range.
2008 Removed single use plastic shopping bags from all stores.
2008 Purchased 5% of grid energy in Australia from renewable sources.
2008 Began major program in energy efficient lighting in stores.
2008 Offset 16,000 tonnes of annual emissions through Landcare CarbonSMART
revegetation projects.
2008 Achieved over 80% reduction in water usage by reverting to hand watering
in Australian nurseries.
2009 Community group contributions exceeded $15.5m (direct & indirect).
2009 In Australia, confirmed that 99% of timber products purchased are sourced from
low risk plantation or other verified legal or sustainable forest operations.
2009 Increased amount of energy efficient lighting and introduced LED technology.
2009 Commenced trials in renewable micro generation: solar photovoltaic panels
& wind turbines.
2010 Achieved over 60% recycling rates across all Australian stores.
2010 Trialled solatube lighting and heat reflective roof treatments to further reduce
electricity usage.
2011 Launched an online Sustainability Savings Planner for customers.
2011 Exchanged over 70,000 watersaving showerheads in partnership with water
authorities across Australia.
2012 Lifted our waste diversion rate to 64% across all Australian stores.
2012 Reduced water usage by a further 31% (compared to 2008) while growing
network by over 22%.
2013 Introduced pallet recycling into all major capital cities.

Bunnings is the leading retailer of home improvement and
outdoor living products in Australia and New Zealand and a
major supplier to project builders, commercial tradespeople and
the housing industry.
Operating from a network of large warehouse stores, smaller
format stores, trade centres and frame and truss sites, Bunnings
caters for consumer and commercial customers.
Revenue across the 2013/14 financial year totalled $8.5 billion.
As at 30 June 2014 there were 223 warehouse, 64 smaller
format stores, 33 trade centres and three frame and truss centres
operating across Australia and New Zealand. At 30 June 2014
we employed 36,000 team members.

Please tell us what you think...
If you have a question or suggestion please contact us via our
website www.bunnings.com.au
Bunnings Group Limited
16 –18 Cato Street, Hawthorn East,
Victoria, Australia, 3123
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Welcome

“We pursue sustainability within our operations by striving to make them
socially responsible and environmentally aware and economically viable.
We engage with the communities in which we operate and live by actively
contributing to causes and organisations that benefit these communities.

Case Study

We’re building the best… our team makes it happen.”

Support for Women’s Refuges

This report card outlines our actions and achievements in the
areas of community involvement and sustainability during the
financial year ended June 2014.
Our commitment to actively participate in the communities in
which we operate and to choose sustainable pathways for our
operations continues to realise terrific results. Our actions in
these areas are central to “who we are” and it is very pleasing
to see the way in which our team members bring our
commitment to life.
Throughout the 2013/14 financial year our team participated
in and supported over 54,000 activities, helping to raise and
contribute more than $33 million dollars to local community
groups across Australia and New Zealand. Activities
undertaken included team member hands on D.I.Y. projects,
local fundraising initiatives, community workshops, product
contributions and, of course, fundraising sausage sizzles.
We continued work to help customers take practical actions at
low cost or no cost to save energy, use less water and/or take

environmentally friendly actions. Our in-store workshops,
online videos and information in-store and online are
collectively an enormous source of free sustainability D.I.Y.
advice. Throughout the year we also worked with a variety
of government authorities to provide further information on
disaster preparedness and asbestos awareness education.
These actions link with our own commitment to reduce our
impact on the environment by using less energy and water
and by lowering levels of waste to landfill.
We make no claim to be perfect but are sincere in our efforts
to do the right thing.
For more information regarding our sustainability initiatives
and community involvement activities or to offer feedback
please visit our websites www.bunnings.com.au or
www.bunnings.co.nz
John Gillam, Managing Director
and Peter Davis (PJ), Chief Operating Officer

Our commitment to
supporting a diverse
range of local community
groups at a grassroots
level has been at the core
of our community support
since the first Bunnings
Warehouse opened twenty
years ago.
Within this broader activity, there is an
important amount of largely invisible support
for projects and activities which contribute to
the welfare of women seeking refuge from
domestic violence. Improving the quality of
women’s shelters and refuges ensures that
victims of domestic violence and the carers
who help and support them have a safe and
comfortable place of refuge.
The most frequent manner of this support
focused quietly on maintaining and
improving women’s shelters as well as

assisting women’s refuge groups with
product donations, fundraising BBQs, and
providing workshops and care packages.
Helping to make the wider community more
comfortable with the conversation about
domestic violence is an additional and
important outcome of this work.
The very nature of this work demands
absolute discretion and any support must be
given with the utmost respect for the privacy
of those involved. While team members
assisted with more than 190 recorded
activities, contributing and helping to raise
more than $146,000, we suspect that much
more assistance has actually been given.
Bunnings has also been a long standing
supporter of the White Ribbon campaign
which seeks to raise awareness and educate
the wider community about ending violence
against women. This support has included
providing White Ribbons for team members
to wear, manning awareness tables in stores
and a range of other fundraising activities.

Sustainability

We pursue sustainability within our operations by striving to make them
socially responsible and environmentally aware and economically viable.

Throughout the 2013/14 financial
year we continued work on a
raft of activities aimed at meeting
our sustainability priorities.
A summary of some of these
initiatives and programs follows.

• Engaging independent experts Banarra to review our
current practices and update buyer training and factory
assessment tools.
• Undertaking third party assessment of our Merbau supply
chains by The Forest Trust, an international non-profit
organisation.
• Continuing to work closely with eNGOs on responsible
timber sourcing, including participation in the WWF Market
Transformation Initiative and a field trip with WWF to a
Merbau supplier in West Papua.

Provide more information and education and drive
more product development to help customers live
sustainably at low or no cost
• Partnering with government bodies to provide information
and product recycling opportunities, such as:
–– NSW Office of Environment & Heritage and Sustainability
Victoria ‘Smart Choice’ sustainability product information
for customers.

Continue exploring energy reduction measures to
reduce our long-term carbon footprint
• Utilising and refining tools that allow stores to actively
monitor & benchmark store performance in the areas of
energy, water and waste.
• Opening the first Bunnings Warehouse with innovative
custom-developed LED lighting fitted throughout the entire
retail space.
• Building on prior-year trials with sustainable powergeneration systems (solar and wind) to develop an
expanded program for solar power generation.
• Engaging ClimateWorks, an independent, non-profit
organisation, to provide advice on how we could further
reduce energy and educate customers on sustainability.

Continue to increase our work with suppliers to
reduce supply chain resource waste and achieve
greater packaging and transport efficiencies
• Working with suppliers identifying and improving packaging
efficiencies which ultimately divert waste from landfill and
lower overall transport emissions.
• Reusing over 70,396 timber pallets, diverting 2,633 tonnes
of CO2e emissions from landfill.

–– Sustainability Victoria ‘Batteryback’ program, a free
household battery recycling program resulting in recycling
over 2,620 kilograms of batteries.

• Undertaking sustainability D.I.Y. workshops for adults and
recycling craft D.I.Y. workshops for kids were run in New
Zealand in line with Earth Hour.

• Our New Zealand teams ran Grow Your Own gardening
evenings on sustainable and healthy living, giving customers
the skills to grow herbs and vegetables at home.

In addition to providing free
sustainability D.I.Y. advice
online and through extensive
in-store activities we worked
collaboratively with a wide range
of organisations on a number
of sustainability and community
awareness initiatives. Below are
highlights of activity that took
place throughout the year:
• Worked closely with the
Queensland Government
to support the Get Ready
campaign to educate residents
on disaster preparation and
response measures.

–– Earth Carer battery and fluorescent globe recycling
program introduced at selected stores in WA.

• Increasing our range of energy efficient products such as
LED lighting, portable solar equipment, new technology
cooling and energy saving devices.

Wider Community Initiatives

• Supported the Victorian
Government’s Powerline Bushfire

Safety Program campaign to
help educate communities on
emergency preparation.
• Provided asbestos awareness
education in selected
Australian states, which
included ‘Betty the Asbestos
Education House’ attending
several stores in NSW.
• Engaged a local iwi group as
part of the store development
process of our Silverdale
Warehouse in New Zealand.
The Silverdale team donated
timber from trees that were
removed from the site to assist
with traditional carving training.

Continue to work closely with suppliers to maintain
ethical supply chains
• Further strengthening our sourcing practices through an
increased volume of third party factory audits and more
suppliers becoming members of the global SEDEX Program.

BETTY THE ASBESTOS EDUCATION HOUSE

ASBESTOS AWARENESS EDUCATION

Community
Involvement
Bunnings is committed to meaningful and
active participation in the communities in
which we operate.
We are proud to assist and support a huge and diverse
range of local, regional and national groups across
Australia and New Zealand.
Throughout the year our team supported over 54,000 local
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the
year.Day our store teams manned
For theduring
first time on
Australia
the BBQs nationally in support of volunteer emergency
services (eg CFA, SES etc). The event was hugely successful
with stores raising over $284,000 through sausage sizzles
and donations.
In New Zealand over 370 of our leaders undertook hands
on community projects building new community gardens,
school gardens and general clean ups in South Auckland.

On a national level we supported a
number of community groups with our
stores working with local volunteers
including:

Australia
• Volunteer Emergency Services
• The Salvation Army
• RSL
• Legacy
• MS Australia
• White Ribbon

New Zealand
• Shine
• The Salvation Army
• Kids Can

